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As an active practitioner and scholar in the field of management, you must have experienced a need for a journal having
conceptual richness, which is normally missing from the common business magazines. In response to this needs,
strategic consulting group, a team of competent and dynamic professionals, has initiated publication of a management
journal entitled 8M. 8M is a quarterly management journal, contributions to which is made by academicans, consultants
and management practitioners covering various areas of managing men, machine, money and the like. A fully referred
journal 8M explores the latest research and innovative thinking in management. The journal has an international focus
and offers variety of perspectives from around the world to help you gain greater insight into current management

theory and practice.




